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The Buyers Guide for the Sugar, Starch and Biofuel industry

ZSB Buyers Guide	 world's largest buyers guide for the sugar, 
starch and biofuel industries 

	
Distribution	 2 Issues per year 
	 Print and ePaper Version
	 worldwide 4000 copies	
	 as supplement to Sugar Industry journal
	 Downloadable pdf-Version from  

https://sugarindustry.info and  
Sugar Industry Newsletter  

ZSB Buyers Guide	 The internet version of ZSB Buyers Guide
online	 on https://sugarindustry.info offers direct links 

to each client company's website  
	

Languages	 English / German / French / Spanish / Portu-
guese and Russian

ZSB I / 2019
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Magnetic filters & separators

Waalre, THE NETHERLANDS

T: +31 40 2213283
www.goudsmitmagnets.com

info@goudsmitmagnets.com

 

H+E GmbHRuppmannstr. 33b, 70565 Stuttgart

GERMANYT: +49 711 78 66-0; Fax: +49 711 78 66-202

www.he-water.com; info@he-water.com

 

Paul Hedfeld GmbH

 

Hundeicker Str. 20

 

58285 Gevelsberg

 GERMANY

 

T: +49 2332 63 71

 

Fax: +49 2332 6 11 67

 

www.hedfeld.com

 

hedfeld@hedfeld.com

IKB Industrieplanung GmbH

Nachtigallenstr. 15, 57589 Pracht, GERMANY

T: +49 2682-952 40; Fax: -952 424

www.ikb-planung.de

info@ikb-planung.de

IPRO Industrieprojekt GmbH

Celler Str. 67, 38114 Braunschweig

GERMANYT: +49 531 590030
www.ipro-bs.de; info@ipro-bs.de

Isgec Heavy Engineering Ltd.

A-4, Sector-24
Noida – 201 301 (U.P.) INDIA

T: +91 120 408-5001/02

www.isgec.com; exports@isgec.co.in

 

Iteca Socadei

 

445 rue Denis Papin,

 

13592 Aix-en-Provence

 

FRANCE

 

T: +33 4-42 97 77 00

 

Fax: +33 4-42 97 77 33

 www.iteca-socadei.com

 

crystobserver@iteca.fr

Jord International

Level 1, 40 Oxley Street

St Leonards NSW 2065, AUSTRALIA

T: +61 2 8425-1500; Fax: -1555

www.jord.com.au; sugar@jord.com.au

GAUDFRIN45, rue de la Liberté

78100 Saint-Germain-en-Laye, FRANCE

T: +33 1 30 61 80 00; Fax: +33 1 39 73 04 81

www.gaudfrin.com; info@gaudfrin.com

Germains Seed Technology

Hansa Road, Hardwick Industrial Estate

King’s Lynn, Norfolk, PE30 4LG

UNITED KINGDOM
T: +44 1553 774 012

https://germains.com; info@germains.com

GIG Karasek GmbH

Neusiedlerstraße 15–19, 2640 Gloggnitz

AUSTRIAT: +43 2662 42780

www.gigkarasek.at; office@gigkarasek.at

Glaß & Wolff Metalltechnik GmbH & Co. KG

Böttcherstraße 4, 27404 Zeven, GERMANY

T: +49 4281-987 770; Fax: -987 767

www.glass-wolff.de; info@glass-wolff.de
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Supplier list

 

KWS SAAT SE & Co. KGaA

 

P: 14 63

 

37555 Einbeck, GERMANY

 

T: +49 5561 311 0
 Fax: +49 5561 311 322

 

www.kws.com

 

info@kws.com

La Meusienne
1, rue de Prêle; 55170 Ancerville, FRANCE

T: +33 3 29 79-74 16, Fax: -90 40

www.lameusienne.fr

tube.quotation@lameusienne.fr

LANXESS Deutschland GmbH

Business Unit Liquid Purification Technologies

Kennedyplatz 1, 50569 Köln, GERMANY

T: +49 221 8885-0; Fax: -6428

www.lpt.lanxess.com; lewatit@lanxess.com

Lenzing Technik GmbH

Filtration & Separation Division

Werksstraße 2, 4860 Lenzing, AUSTRIA

T: +43 7672-701 3479

www.lenzing-technik.com

filter-tech@lenzing.com

KAEFER Montage GmbH 

Hannoversche Straße 92 

30916 Isernhagen, DEUTSCHLAND

T: +49 511-610 75 0; Fax: -610 75 54

www.kaefer.com; info@kaefer.com

Amandus Kahl GmbH & Co. KG

P: 12 46, 21452 Reinbek, GERMANY

T: +49 40 727710; Fax: +49 40 72771100

www.akahl.de
info@akahl.de

Keller & Bohacek GmbH & Co. KG

P: 33 02 60, 40435 Düsseldorf, GERMANY

T: +49 211 96 530
Fax: +49 211-65 52 02; -65 11 50

www.kebo.de; info@kebo.de

KITEC GmbH

Ein Unternehmen der Kiel Industrial Services AG

Naumburger Straße 68, 06712 Zeitz

GERMANY

T: +49 3441 2276-0; Fax: -29

www.kiel.com; info@kiel.com

Isgec Heavy Engineering Ltd.

A-4, Sector-24
Noida – 201 301 (U.P.) INDIA

T: +91 120 408-5001/02

www.isgec.com; exports@isgec.co.in

 

Iteca Socadei

 

445 rue Denis Papin,

 

13592 Aix-en-Provence

 

FRANCE

 

T: +33 4-42 97 77 00

 

Fax: +33 4-42 97 77 33

 www.iteca-socadei.com

 

crystobserver@iteca.fr

Jord International

Level 1, 40 Oxley Street

St Leonards NSW 2065, AUSTRALIA

T: +61 2 8425-1500; Fax: -1555

www.jord.com.au; sugar@jord.com.au

Junker-Filter GmbH

Carl-Benz-Strasse 11, 74889 Sinsheim

GERMANYT: +49 7261-9283 0; Fax: -9283 99

www.junkerfilter.de; info@junkerfilter.de
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The Buyers Guide for the Sugar, Starch and Biofuel industry

The ZSB Buyers Guide is the world's largest buyers guide for the sugar, 
starch and biofuel industries. The guide appears in two forms:
–	 For more than 60 years twice a year, in March and September, the 

ZSB Buyers Guide is offered as a readers supplement to subscribers 
of the Sugar Industry journal; and

–	 As an Internet version – www.zsbbuyersguide.com – the ZSB Buy-
ers Guide offers direct links to each client company's website, and 
from www.sucropedia.com, as well.  

With a circulation of 4,000, the print version of the ZSB Buyers Guide is 
presented on the international market, including the most visible and 
important conferences. (See editorial calendar, page 6). 
With access via six languages (English / German / French / Spanish /  Por-
tuguese and Russian), the ZSB Buyers Guide offers buyers in our indus-
try, worldwide, an overview of each manufacturer’s products. 
In both print and Internet versions, the ZSB Buyers Guide has global 
presence and high circulation strength, with well-differentiated prod-
uct presentation – all of which make the ZSB Buyers Guide an excel-
lent, indispensable advertising medium.

Publisher			  Verlag Dr. Albert Bartens KG 
 	 Lückhoffstr. 16, 14129 Berlin, Germany 

Tel.: +49 30 804 74 74 0
	
Advertising	 Dunja Neumann, Dunja.Neumann@bartens.com
	 zsb@bartens.com
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The Buyers Guide for the Sugar, Starch and Biofuel industry

Geographical circulation analysis (print and ePaper)

	 - print supplement to Sugar Industry
	 - distribution at conferences
	 - downloadable pdf-version

US/Canada 12%

Latin 
America 10%

Africa 5%

Asia 17%

Australia and 
Oceanien 2%

Europe 55%

Europe % %
Austria 1 Russia 5

Belgium / The Netherlands 3 Scandinavia 1

France 4 Spain 1

Germany 23 Turkey 2

Italy 1 UK 3

Poland 2 Ukraine 3

Other European countries 9



17

Price List No. 62  
valid as of September 1, 2025

ZSB Buyers Guide: 2 print editions (March and September 2026) + 
online entry on https://sugarindustry.info

Company entry	
Basic entry

Price for the entry of company with name, logo,
complete address, telephone, email, internet	 € 495

Additional options	
Price for a second address (name, address, 
telephone, email, internet)	 € 110
QR Code 20 x 20 mm	 € 80
Link to your website	 € 40

Advertising Prices (4 colour) 

1/1 page	 € 3085
Title (cover) page	 € 3915
Inside and back cover page	 € 3425
1/2 page	 € 1945

Other formates and extra charges 	
Please see our price list of Sugar Industry	 Pages 7 to 9

Rates for entry in ZSB Buyers Guide 2026

Key Word Index	
Per key word		  € 43
Company name with up to 26 type spaces

Quantity discount
for more than 	 3 key words 	 10%
for more than 	 5 key words  	 15%
for more than 	 9 key words 	 25%
for more than 	 19 key words  	 30%
for more than 	 29 key words  	 35%
for more than 	 39 key words 	 40%
for more than 	 69 key words 	 45%
for more than	 89 key words 	 50%

Additional line	
Below the company name with particulars about special  
products, trade names, applications, etc. – 
reference in subject index. 
1 line of 30 type spaces	 € 22

All prices without VAT 
(VAT is applied in invoices for Germany-based customers)
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1 "Advertisement order" as used in the following general terms and con-
ditions of business refers to the contract concerning the publication of one 
or more advertisements by an advertiser in a printed publication for cir-
culation purposes. 
2 In case of doubt, advertisements shall be released for publication within 
one year after the publishing agreement is concluded. If the right to release 
individual advertisements is granted under the terms of an agreement, the 
order must be carried out within one year after publication of the first 
advertisement, insofar as the first advertisement is released and published 
within the time period designated in paragraph 1. 
3 With the closing of agreements, the client is also entitled to release other 
advertisements, in addition to the number of advertisements named in the 
order within the time period agreed upon, or that which is cited in para-
graph 2. The discounts specified in the advertisement price list are only 
granted for advertisements appearing within one year. The period begins 
with the publication of the first advertisement..
4 Should an order not be filled for reasons beyond the publisher’s control, 
the client is obliged to refund to the publisher the difference between the 
discount granted and the respective discount for the number of advertise-
ments actually published, irrespective of any other contractual obligations. 
Should the non-performance be due to force majeure on the part of the 
publisher, there is to be no such refund. 
5 Orders for advertisements and furnished inserts which are to be publis-
hed in specified issues or editions, or in a specified space, must be recei-
ved by the publisher in good time, so as to allow the publisher before the 
closing date to advise the client should it prove impossible to execute the 
order as stipulated. Classified advertisements will be placed in the respec-
tive section without requiring any special arrangement. 
6 Advertisements which are not identifiable as such on account of their 
editorial drafting will be marked by the publisher with the word “Adver-

tisement.” 
7 The publisher reserves the right to refuse to accept advertisement orders 
or individual releases under a contract, as well as orders for inserts on 
account of their content, origin, or technical form on the basis of uniform 
and justified principles, should their content violate any existing laws or 
regulations or should such publication be unacceptable to the publisher. 
This also applies to orders placed with branch offices, advertising agencies 
or representatives. Orders for furnished inserts will not become binding on 
the publisher until specimens of such inserts have been presented and ap-
proved. Inserts whose format or lay-out give the impression of being part 
of the newspaper or periodical, or which contain other advertisements, 
will not be accepted by the publisher. The client will be advised of such 
refusal of an order without delay. 
8 The client is responsible for the supply in good time of the advertisement 
text, as well as correct copy or inserts. Should the material supplied be 
unsuitable (e.g. too low resolution) or damaged, the publisher will imme-
diately request replacement. The publisher guarantees the usual quality of 
print in the newspaper or periodical specified, within the limits of quality 
of the material/manuscripts furnished. 
9 The client is entitled to a reduction in payment or a replacement adver-
tisement if the original advertisement published is wholly or partly illegi-
ble, incorrectly or incompletely reproduced. This compensation is limited 
to the extent that the purpose of the original advertisement was prejudiced. 
If the publisher fails to react accordingly within the agreed time frame or 
if the replacement advertisement is also faulty, the client will be entitled 
to a reduction in the amount of payment or to withdraw from the contract. 
Claims for compensation based on positive violation of contractual duties, 
negligence in carrying out the contract and unlawful actions are excluded 
– also for advertising orders placed via telephone. Claims for compensa-
tion with respect to impossibility of completion of the order and default 

Terms and Conditions
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are limited to the restitution of foreseeable damages and to the amount 
payable for the advertisement or insert under consideration. This does not 
apply in the event of intentional and gross negligence on the part of the 
publisher, his legal representatives and employees. The liability of the pu-
blisher for damages due to the absence of guaranteed quality remains un-
affected. In the carrying out of normal business transactions, the publisher 
is also not responsible for gross negligence on the part of employees. In all 
other cases the extent of liability arising out of gross negligence is limited 
to the extent of the foreseeable damages up to the amount payable for the 
advertisement under consideration. Complaints – with the exception of 
those which are not obvious – must be made within four weeks of receipt 
of the invoice and voucher copy. 
10 Proof copies will only be supplied on special request. The client is re-
sponsible for the correctness of proof copies returned by him. The publis-
her will consider any corrections made by the client if and when they are 
made within the period specified when the proof copy is sent to the client. 
11 The calculation of the advertisement price is based on the millimetre 
line price if the size does not correspond to a size specified in the rate card.
12 In the event that the client does not pay in advance, the invoice shall be 
sent immediately, if possible, however, fourteen days after publication of 
the advertisement. The invoice shall be paid within the period as indicated 
in the price list, unless a different payment period or prepayment has been 
agreed upon in individual cases. Possible discounts for early payments are 
granted according to the price list. 
13 In the event of any delay or deferment in payment, interest and collec-
tion costs will be charged. The publisher may defer the publication of fur-
ther advertisements in a current advertising order until payment has been 
received and may demand prepayment for the remaining advertisements. 
Where there are justified doubts regarding the solvency of the client, the 
publisher is entitled, also during the term of an advertising order, to make 

the publication of further advertisements contingent on the payment of 
all unpaid amounts and the pre-payment of all remaining advertisements, 
irrespective of any payment conditions originally agreed upon. 
14 Upon request, the publisher shall deliver a specimen of the advertise-
ment along with the invoice. 
15 The client will be charged for any costs associated with preparing art-
work, films and drawings as well as for any major changes requested by 
the client which differ extensively from the originally agreed-upon order. 
Furthermore, design costs exceeding the normal scope will be charged 
separately. 
16 In case of a contract for multiple advertisements, a claim to reduction in 
price may result from a reduction in circulation, if the average circulation 
for the insertion year, beginning with the first advertisement, is below the 
average circulation stated in the price list or otherwise, or – if no circula-
tion quantity is stated – is less than the average circulation sold (for trade 
journals, this can also be the average number actually distributed) in the 
previous calendar year. A drop in circulation only grants the right to a 
price reduction when it amounts to more than 25 %. Furthermore, claims 
to price reduction are excluded, if the publisher has informed the client in 
due time of the drop in circulation, allowing time for withdrawing from 
the contract prior to publication. 
17 The place of fulfillment and jurisdiction is the head office of the publis-
her. Unless claims of the publisher are asserted by means of enforcement 
proceedings, in the case of non-business clients the place of jurisdiction 
is dictated by the latter‘s domicile. If the domicile or normal place of resi-
dence of the client is - also in the case of non-business clients - unknown 
at the time the action is brought, or if after the contract is concluded the 
client has moved his domicile or normal place of residence out of the area 
of application of the law, the headquarters of the publisher is agreed as the 
place of jurisdiction. 

Terms and Conditions


